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he RiNo Art District is a distinctive area of north Denver that is

inclusive of four historical neighborhoods: Globeville, Elyria-
Swansea, Five Points and Cole. The district started as a grass roots
movement by local artists that wanted to connect the arts organizations
in the area. Today, RiNo is comprised of four organizations, the RiNo
Art District (the 501(c)(6) nonprofit arm, registered neighborhood
organization, and state certified creative district), the RiNo BID
(Business Improvement District), the RiNo GID (General Improvement
District), and Keep RiNo Wild (the new 501(c)(3) nonprofit
fundraising arm). Together, these organizations fund and support the
area through advocacy, infrastructure improvements, artist support,
community programming, business support, and events.
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Dear Friends:

hank you for making 2019 yet another remarkable year for the

RiNo Art District. Our dedicated team has done an incredible
job expanding our outreach while strengthening our events, programs,
and services. It's also important to thank all of our board members,
made up of volunteers and stakeholders that have dedicated so much
of their time and ongoing commitment to our community organization.

As a district, working on building strong relationships with our
neighbors and partners, uplifting the district as a whole, and building
our creative culture has been a high priority. We continue to focus

on the arts, local business and creating a destination in our great
city for our locals as well as visitors from around the world. We lead
the cultural conversation on how creativity can inspire a community
in many forms and how stakeholders, many who have been here for
generations, can feel empowered and have a voice. We are tackling
our issues together as a collective and making tremendous strides.

As the Co-founder and Executive Director, |'ve been involved in the
district for fiffeen years and continue to be committed to the long-
term success of the district. This includes advocating for our residents,
property owners, artists, and local businesses. We've built a solid
foundation to ensure art will continue to be a driver in an ever-
changing environment.

In 2019, we welcomed our new Projects Director John Deffenbaugh
who manages our key infrastructure initiatives throughout the district;
including the new RiNo ArtPark Community Hub, coordination of
streetscape design and public realm improvements, and enhancement
of mobility throughout the district. We are loving the trash receptacles!
RiNo Made Gallery Manager, Alexandrea Pangburn transitioned

info our RiNo Made Program Director and also manages our social
media efforts and district art curation. Alex is also working with Crush
Founder Robin Munro on the new Headquarters Gallery in the alley
behind Denver Central Market. The district is fiscally strong and has
prioritized projects to benefit all.

Through the lens of art, we look to our future. New 2020 initiatives
will continue to support our creatives and small businesses in the
district. We are working on a new RiNo Support Fund, a program
designed to provide additional support and tools to help our creative
community and local businesses succeed.

| encourage you to get involved! In 2020, our initiatives will be

spearheaded by our new committee structure focusing on affordability,
parking-mobility, business, events and the RiNo ArtPark.

Cheers to the next chapter! —Tracy
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